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Why is the
saxophone so often

sexualized?



Public perception
of and attitudes

toward the
saxophone 

 

The saxophone and
symbolism as it
relates to gender

 

Sexualization of the
saxophone

throughout history

 

The saxophone in
media throughout
history as it relates

to gender

 

A BROAD LOOK
T O P I C S  T H A T  I  E X P L O R E

 



Economic, social, and cultural influences on
gender in 1920s Buescher an C.G. Conn

advertisements.
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new ideals for

women

 

FACTORS OF INFLUENCE
 



 

E N T E R T A I N M E N T  

- Vaudeville production and theaters

- Dance band culture/Jazz

- Radio

 

 

 

 

 

 



 

"No other musical instrument can be so immoral. The
saxophone is guttural, savage, panting and low in its appeal. The
abstract immorality of the saxophone is but an example of the

power that gilded sin has for the moment over thoughtless
minds. Some severe action must sooner or later be taken upon

the matter of our dance music and measures enforced
prohibiting the use of the saxophone in this connection or

compelling musicians to play it in another fashion."

Isadore Berger, “The Saxophone— Siren of Satan,” 1917



 

“the saxophone preys upon the passions and emotions. It
becomes patently suggestive, instinctively animal- like [and]
processes some strange psychological power over the young
dance devotees of America… too often, [Berger] implied [that

the saxophone] simulated orgasmic release, breathing hurriedly,
calling short and fast over and over again.”

Isadore Berger, “The Saxophone— Siren of Satan,” 1917



 



 



 

E C O N O M I C  O P P O R T U N I T Y  

- After WWI

- Mass production infrastructure

- Expendable income

 

 

 

 

 



 

T H E  N E W  W O M A N



 

W O M E N ' S  M O V E M E N T

- 19th amendment 

- The New Woman (epitomized by Flappers)

focused on women's financial, social, and sexual

freedom 

- New ideals in beauty, femininity and sexuality

that focused on freedom and choice

- Financial and social freedom -> consumerism

 

 

 

 



 

C O N S U M E R I S M

availability 

of goods 

 

 

 

 

 

new methods for

display, packaging,

advertising
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of desire
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femininity 
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common
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polarizing 

gender ideals

 

 

 

 

 

A D V E R T I S I N G



 

C O N S U M E R I S M

consumption 

 

 

       shopping

 

 

purchase of goods

way of life

 

functional

leisure or social 

 



 

A D V E R T I S I N G  

-mass production of magazines

-radio

 

 

 

 



CRITERION FOR GENERAL
ANALYSIS

 
Context
Purpose

Tone
Arrangement (location and scale)

Text (typography, font size)
 

RELEVANT THEMES
merchants of 'cool'

myth of the 'ideal you'
 



CRITERION FOR ANALYSIS
OF GENDER

context
audience
product
people
roles

appearance
body position, body language

gaze
subtexts

written language

 



REDBOOK
MAGAZINE
1922
 



HEARST'S
INTERNATIONAL
COMBINED WITH
COSMOPOLITAN
1926
 



COSMOPOLITAN
1924
 



POPULAR
MECHANICS
1925
 



BETTER HOMES AND
GARDENS
1926
 

 



HEARST'S
INTERNATIONAL
COMBINED WITH
COSMOPOLITAN
1928
 



 





 



This symbolism, shown
throughout the 1920s, represents

a starting point. 
The saxophone becomes a symbol
for social and cultural change at
a time when sexual freedom and
discovery is central to American
life, setting a trajectory for the
future of the instrument as a

sexualized symbol in American
culture.
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QUESTIONS?
 

G E T  I N  T O U C H
 
 
 
 
 
 
 

Email Address
hetricksarahv@gmail.com

Website
www.sarahhetricksaxophone.com

 


